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CHALLENGES IN 2021
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Consumers
change too fast
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There will be a higher
competition in
Digital Marketing

1st party data
is too delayed and costly
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SEARCH TREND

+71%
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1.5K mentions per month
78K engagements per month
166K search volumes per month

*In the last 6 Months

1.4K mentions per month
1.8M engagements per month
39K search volumes per month

*In the last 6 Months
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MOST POPULAR TOPIC
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“MUTELU” CONTENT GROWTH IN E-COMMERCE

MUTELU-RELATED CONTENT
ON E-COMMERCE
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FOR YOUR IDEA
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DAILY MOVEMENT

“Online Horoscope” “Clubhouse”

DAILY MOVEMENT DAILY MOVEMENT
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Influencer 58 mentions g ?,gnﬂs#nnnmu 257 mentions
Horoscope 2.6M engagements mentions X 963K engagements

P . (45.5K engagements/post) 7~ 2:5Mengagements v j (3,750 engagements/post)

W e (25.8K engagements/post)

TaTuesn EventPass Wongnai Beauty
Inﬂuencer i o % 257 mentions 139 mentions 257 mentions
Lifestyle 1 : ' 964K engagements 389K engagements 964K engagements
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(4,156 engagements/post)

(2,802 engagements/post)

(288 engagements/post)



BETTER ANALYSIS
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INFLUENCER LANDSCAPE
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FOR YOUR IDEA

Explore New Consistency of

Influencers by Topics Performance Growth Potential

Branded Related

Content Quality Feedback Reputation
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INFLUENCER LANDSCAPE
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HOW WE COLLECT AND PROCESS
MARKET DATA
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MARKET DATA SURVEY
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GOOGLE TREND

Monday, April 5,2021
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SOCIAL LISTENING
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MARKETPLACE
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OPEN GOVERNMENT DATA
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INVEST IN TOOLS THAT FIT YOUR
MARKETING OBJECTIVES AND

CONTINUOUSLY OPTIMIZE IT
J)
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KEY TAKEAWAY

1. MARKET DATA is important to what you do as a marketer.
2. Challenges in using MARKET DATA lie ahead, skills and tools

are keys to efficiently handle them.
3. All business leaders use MARKET DATA, start fast and

become one of the leaders in the industry.
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Download the slide here

GETTING STARTED
WITH MARKET DATA

Kla Tangsuwan, CEO
Warat Wongmaneekit, CPO
Puttasak Tantisuttivet, Data Research Manager

link.wisesight.com/ctc2021-panel
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